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LEGAL DISCLAIMER

THE INFORMATION CONTAINED IN THIS MATERIAL (INCLUDING, BUT NOT LIMITED TO ANY MANUALS,
CDS, RECORDINGS, MP3S OR OTHER CONTENT IN ANY FORMAT) IS BASED ON SOURCES AND
INFORMATION REASONABLY BELIEVED TO BE ACCURATE AS OF THE TIME IT WAS RECORDED OR
CREATED. HOWEVER, THIS MATERIAL DEALS WITH TOPICS THAT ARE CONSTANTLY CHANGING AND
ARE SUBJECT TO ONGOING CHANGES RELATED TO TECHNOLOGY AND THE MARKETPLACE AS WELL AS
LEGAL AND RELATED COMPLIANCE ISSUES. THEREFORE, THE COMPLETENESS AND CURRENT ACCURACY
OF THE MATERIALS CANNOT BE GUARANTEED.

THESE MATERIALS DO NOT CONSTITUTE LEGAL, COMPLIANCE, FINANCIAL, TAX, ACCOUNTING, OR
RELATED ADVICE. THE END USER OF THIS INFORMATION SHOULD THEREFORE USE THE CONTENTS OF
THIS PROGRAM AND THE MATERIALS AS A GENERAL GUIDELINE AND NOT AS THE ULTIMATE SOURCE
OF CURRENT INFORMATION AND WHEN APPROPRIATE THE USER SHOULD CONSULT THEIR OWN LEGAL,
ACCOUNTING, TERMS OF SERVICE FOR MENTIONED SERVICES OR OTHER ADVISORS.

ANY CASE STUDIES, EXAMPLES, ILLUSTRATIONS ARE NOT INTENDED TO GUARANTEE, OR TO IMPLY
THAT THE USER WILL ACHIEVE SIMILAR RESULTS. IN FACT, YOUR RESULTS MAY VARY SIGNIFICANTLY
AND FACTORS SUCH AS YOUR MARKET, PERSONAL EFFORT AND MANY OTHER CIRCUMSTANCES MAY
AND WILL CAUSE RESULTS TO VARY. THE INFORMATION PROVIDED IN THIS PRODUCT IS SOLD AND
PROVIDED ON AN “AS IS” BASIS WITHOUT ANY EXPRESS OR IMPLIED WARRANTIES, OF ANY KIND
WHETHER WARRANTIES FOR A PARTICULAR PURPOSE OR OTHER WARRANTY EXCEPT AS MAY BE
SPECIFICALLY SET FORTH IN THE MATERIALS OR IN THE SITE. IN PARTICULAR, THE SELLER OF THE
PRODUCT AND MATERIALS DOES NOT WARRANT THAT ANY OF THE INFORMATION WILL PRODUCE A
PARTICULAR ECONOMIC RESULT OR THAT IT WILL BE SUCCESSFUL IN CREATING PARTICULAR
MARKETING OR SALES RESULTS. THOSE RESULTS ARE YOUR RESPONSIBILITY AS THE END USER OF
THE PRODUCT.

IN PARTICULAR, SELLER SHALL NOT BE LIABLE TO USER OR ANY OTHER PARTY FOR ANY DAMAGES, OR
COSTS, OF ANY CHARACTER INCLUDING BUT NOT LIMITED TO DIRECT OR INDIRECT, CONSEQUENTIAL,
SPECIAL, INCIDENTAL, OR OTHER COSTS OR DAMAGES, IN EXCESS OF THE PURCHASE PRICE OF THE
PRODUCT OR SERVICES. THESE LIMITATIONS MAY BE AFFECTED BY THE LAWS OF PARTICULAR STATES
AND JURISDICTIONS AND AS SUCH MAY BE APPLIED IN A DIFFERENT MANNER TO A PARTICULAR USER.
THE RIGHT TO EVALUATE AND RETURN THIS PRODUCT IS GUARANTEED (PLEASE REFER TO THE TERMS
OF THE GUARANTEE). THEREFORE, IF THE USER DOES NOT AGREE TO ACCEPT THE PRODUCT OR
SERVICES ON THESE TERMS, THE USER SHOULD NOT USE THE PRODUCT OR SERVICES. INSTEAD, THE
PRODUCT AND ALL RELATED MATERIALS SHOULD BE RETURNED IMMEDIATELY TO THE SELLER AND THE
USER’'S MONEY WILL BE REFUNDED. IF THE USER DOES NOT RETURN THE MATERIALS AS PROVIDED
UNDER THE GUARANTEE, THE USER WILL BE DEEMED TO HAVE ACCEPTED THE PROVISIONS OF THE
DISCLAIMER.

Content coded for copyright infringement tracking. You cannot share, distribute, or resell this
material.
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INTRODUCTION

So you have completed your book, it has been published and now you are
waiting for the rewards. Question is, how are readers going to find out about
your new book?”

In this bonus course, I'll go over some of the basics of book marketing and
leave you with a simple and effective framework to follow. By the end of this
course you will also have a variety of “proven” marketing ideas ready to be
implemented.

I will also warn you about some of the most common book marketing pitfalls.
Before you get started no this....Book marketing is first and foremost about the
reader.

NOW OR NEVER

Typically, it is a good idea to have a book marketing plan set up early and
ready to go weeks or even months in advance of
a book launch.

However, if you haven't set anything up and
your book is due for launch in a day or so it is
not the end of the world. It's never too late to

get started.

Regarding digital EBooks, they don't just disappear off the shelves after a few
months if they don't sell. They are digital and so will be around for a very long
time! If your book hasn’t been selling for months, there are things you can do
to kick start sales again.

Similarly, there are things you can do to build an audience before you even
start writing your book. You could start a weekly blog or newsletter, or
organize a giveaway to collect email addresses from readers in your genre. You
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can then contact these people via an auto responder to let them know about
any new book launches coming soon.

Your book launch is an incredibly important moment; mainly because of the
additional visibility eBook stores like Amazon offer you at that time. So it’s
better to have a proper marketing plan in place before launch day to make the
most of it.

YOU NEED A PLAN

If you want readers to find out about your
book, then you are going to need a plan. The
main problem with book marketing is that there
are countless ways to go about it.

You can easily spend hours every day doing all
the usual social media stuff to absolutely no
avail. I did this when I first got into self-
publishing and it was super annoying...especially seeing as I am not a fan of all
these, all too powerful, social media platforms.

This is why it's important to follow a marketing plan where you can track your
efforts and measure their effectiveness. You need to ask the right questions to
get your strategy right.

Here are some guestions you may consider:

Who is your audience? Who is most likely to want to buy and read your
book? When researching your readers use demographics and interests to really
target who your audience is likely to be.

Is your target audience a 14 year old boy who spends his days playing video
games and watching super hero movies? Or is it a 40-year-old, working-class
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family man who enjoys quiet reads at home while the kids are out with the
wife?

How do they find out about your new books? Have a think about the
different marketing channels you can use to increase your book’s visibility and
choose which ones make most sense. Test them with small campaigns, analyze
the results, modify, and try again.

How can I turn readers into faithful fans? Word of mouth is still the
most powerful marketing tool. If you can get your readers to sign up to your
mailing list and follow you on social networks, then they’ll be much more likely
to recommend your books.

THE FRAMEWORK

So now you understand the importance of knowing
who your audience is, and of a solid marketing
strategy. Your journey into marketing your book
has begun and so you need to now go into details
on what your plan should look like.

Figure out what your objective is, how many copies
you want to sell. Then, decide on 2 to 3 marketing
channels that you think should be able to get you there and test them
properly. If one or two work out, focus all your efforts exclusively on them.

In my early days my strategy was to attack every single social media platform
out there. I would spend too much time on Twitter, Pinterest, Facebook and
the like...trying my damnedest to get the word out about my books.

Of course, at the same time I was spreading myself waaaaay to thin regarding
the way I marketed my books. Is it really necessary to spend so much time on
all these social media platforms?
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Some people will tell you that you HAVE to be on Facebook, Twitter,
Instagram, Pinterest. etc. In my opinion...no...you don’t have to.

Every book, every genre is different meaning there will be innumerable options
and channels through which you can reach your audience. And your ultimate
goal should be to figure out which ones work for you. If you find the right
channels then you literally wont need more than three to keep your books
selling.

Start by choosing a maximum of 2 or 3 channels..whether it be Twitter,
LinkedIn or whatever. These channels need to make sense to reach readers so
stick to them for at least a month before you decide on the results.

Then after that time you can look at how effective these strategies are. You
can look at your goals and see how close you came to reaching them while
using your chosen marketing channels.

If, after proper testing, none of these channels seem to work, test another
three. Once you've found one or two channels that consistently yield a good
ROI, (Return On Investment), focus exclusively on them.
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3 MARKETING CHANNELS YOU DO NEED

Ok, so specific marketing channels are not really mandatory but there are 3
things you do need in order to succeed as an author. How you want to order
them in importance is really up to you but you certainly don’t want to miss out
on these opportunities.

Author Website

If you want to take this self-publishing thing seriously then you need to add
more steps to your marketing plan. If readers really enjoy your book, they’ll
want to find out if you have more similar books available for sale. They’ll
Google you, so you better make sure you have a website for them to visit!

Here are some examples:

JK ROWLING

Home A

NEWS

Cursed Child wins

6 at the Tony
Awards

Read more

ANSWERS



https://www.jkrowling.com/
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STEPHEN KING

SK MERCHANDISE | MESSAGE BOARD | MISCELLANEQUS

STEPHENKING. LW -

THE OFFICIAL WEB SITE

THE LIBRARY  THE AUTHOR  NEWS  FUTUREWORKS  FAQ  MULTIMEDIA  IPT  DARK TOWER

FEATURING STORIES BY

Stephen King, Joe Hill,

Richard Matheson,

Ray Bradbury, Roald Dahl,

Dan Simmons, and many others!

NEIL GAIMAN

NEIL GAIMAN

Journal Neil's Work  Cool Stuff & Things About Neil Message Boards
Where's Neil Search Links & Downloads Mousecircus.com FAQs

SHARE w f t @ &+

NEW RELEASES

COMING SOON WHAT'S NEW ] | |
JOURNAL ~ omson

Event: An Evening with Neil Gaiman (Denver, CO)

H H One of the people | love talking to most in the
n V enl n WI UPDATED MAY 6, 2018 i "
N world is Laurie Anderson.
Page: Links

i experimental musician,

T, storyteller, film director,

T P
Neili{Gaiman
Wl" be_h?p[.Lenlng in writer and genius. | owned a copy of her album

Neek oF ile Rin

nre when | was a wee niin and was verv



https://www.stephenking.com/
http://www.neilgaiman.com/
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TERRY PRACHETT

%~ TERRY PRATCHETT

HOME SIR TE! = BOOKS_ WHAT'S HAPPENING DISCWORLD CHARACTERS COMMUNITY LINKS

THE LONG COSMOS

Out Now

From the extraordinary combined talents of Terry Pratchett a hen Baxter
comes the fifth and final novel in the bestselling Long Earth s e. Now available in paperback.

o Ry =4
& sr‘mitu
BAX

Notice how these sites are similar yet also very different because they have
been specifically deigned to target THEIR audience. How you’re going to build
your website depends entirely on what you want readers to do once they've
found it.

Do you want them to sign up to your newsletter? Make that front-and center,
add an incentive. Do you want them to buy your other books? Make all of them
available and clearly visible, with buttons to buy the book on every bookstore
they’re available on.

There is a lot you can do with your very own author website so don't rush the
process and make sure to focus on YOUR genre audience...don’t try to please
everyone because that never works.

Mailing List

You have probably heard this a hundred times and you will no doubt hear it a
hundred times more...BUT...it is true..If you wanna make the big bucks you
have to sort out a mailing list.

Let’s say you run a free promotion for 5 days on Amazon. You get 10,000
downloads and half of them actually read the book. How do you get these
5,000 readers to find out about your next release?


https://www.terrypratchettbooks.com/
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That’s where the mailing list comes in. If you have a link to sign up at the end
of all your books, with a clear incentive for your readers — like a free book,
you’ll soon build a solid following.

Sign upior Dean's free newsletter and for news, previews, and more!

S )

CURRENT NEWS

WATCHERS on PBS's Great ‘ Pre-order a signed edition of
American Reads THE CROOKED STAIRCASE
WATCHERS is on PBS's Great D E A N Pre-order from Target, Books-

American Read Top 100 list! KO (TBENTZ A-Million, and other retailers Read

Read More CROOKED More
STAIRCASE

A JANE HAWK HOVIL
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DAVID BALDACC

Sign up to receive email newsletters about David Baldacci's
new books, appearances, giveaways, promotions, and more!
By clicking Subscribe to list, | acknowledge that | have read and agree to Hacheite Book Group’s

Privacy Policy and Terms of Use.

Email Address (required)

First Name (optional)

Subscribe to list

#1 NEW YORK TIMES BESTSELLING AUTHOR

==
I Please enter your email to receive

r updates from TomClancy.com:
CLAN (= I Email Address
% |
P2 y

' /
JACK RYAN JR »

POINTer
CONTAGT

BY MIKE MADEN F
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It does take time but once you begin to build that following but it is well worth
the time and effort. With a list of previous customers on hand you will be able
to sell your new releases quicker with just one mail out email from you.

Optimized Amazon Product Page

We can't hide from the fact that Amazon will likely represent over 90% of your
sales. It is a behemoth in the book sales industry and has built up a reputation
of trust so it stands to reason that you would want your books to have an
optimized Amazon product page.

e Pick the right categories and add the right keywords.

e Make sure your blurb hooks the reader from the first line.

e Add media reviews and quotes about your book.

e Create an eye-catching book cover.

e Sign up to “Author Central” and complete your author profile and bio.

Look inside ¥ The Handmaid's Tale kindle Edition

by Margaret Atwood ¥ (Author)

Wl v 11,552 customer reviews

> See all 96 farmats and editions

Kindle Hardcover

Audible Mass Market Paperback MP3 CD Board book
$8.71 $14.95 from $18.10 from $7.56 $9.99 $2213
Readwith Our Free App 56 Used from $13.94 42New from $18.10 31 Used from §7.36 18 Used from $5.99 18 Used from $3.77

51 New fram $12.86 10 New from $13.25 48 New from $6.35 18 New from $13.73

Now a Hulu Original Series

The Handmaid's Tale is a novel of such power that the reader will be unable fo forget its images and its
forecast. Set in the near future, it describes life in what was once the United States and is now called
ihe Republic of Gilead, a monotheocracy that has reacted to social unrest and a sharply declining
Follow the Author birthrate by reverting to. and going beyond, the repressive intolerance of the original Puritans. The
regime takes the Book of Genesis absolutely at its word. with bizarre consequences for the women and

0 Margare
w1 two SRl men in its population

The story is told through the eyes of Offred, one of the unfortunate Handmaids under the new social
order. In condensed but eloguent prose, by turns cool-eyed, tender, despairing, passionate, and wry,
she reveals 10 us the dark corners benind the establishment's caim facade, as certain tendencies now
in existence are carried to their logical conclusions. The Handmaid's Tale is funny, unexpected
horrifying, and altogether convincing. It is at once scathing satire, dire wamning, and a tour de force. Itis
Margaret Atwood at her best

~ Read less

I just provided some basic information for each of the above marketing
channels but there is much more you can do with each. On their own, these
three marketing options aren’t going to make you rich however; they will
dramatically amplify the results of all your marketing actions. They will help
you “convert” people browsing Amazon into readers, and readers into lifetime
customers.
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GIVE AWAY FREE BOOKS!

This is like any other online business, you need two things: traffic, and
conversion. You need to turn the traffic LOOKING at your books to the traffic
BUYING your books. Turning traffic into customers.

Putting your book out there for free is a great way to get traffic, because you
can get 50x more downloads on a book if it is free, compared to if it was even
99c.

So what is the purpose of all those free downloads if you don’t get paid?!!

Well, this is the long-term game strategy. Giving your book away for free
remains an incredible incentive for a reader to download your book. And while
you won't make any money out of that download, if you have the three
marketing channels I mentioned above, you should be able to “capture” that
reader and add them to your mailing list.

Once there, you can ask them to purchase your next book, leave you a review,
tell their friends about your books, etc.

Here are three types of free setups you can create:

Reader Magnets: You advertise a free item, such as
the first 10 pages of your book, on your website and ask
readers for their email address so you can send it to

FREE EBOOK

4 How To Grow

“our audience them - (See similar examples shown above under the
with Reader Mailing List title).

Magnets

yoeurr free ditinload,
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Perma-free Book: This is a book that you keep permanently free on Amazon.
The point of keeping your book forever free is because you will get many more
downloads on it, and hopefully readers discovering this one will purchase your

following books.

0. unlimited

B
Kids Meal Ideas: 50 Kid

Debbie Madson
Frfrfrfriy 12
Kindle Edition

A Diary of a Private
» Penn Brooks

\\\\\\\\\\

ir 20
Kindle Edition
$0.00

Kindle Edition
5000

$0.00

John Ulutunu
Wik wirdy 153
Kindle Edition
$0.00

Free Amazon KDP Promotion: This will only work if your book is exclusive

to Amazon and not sold anywhere else. You can run a free KDP promotion -
(Kindle Direct Publishing) - on your book for 5 days every 90 days. Amazon will

boost your visibility.

2 unlimited

Kindle Edition
§0.00

Beyond the Shadow of The Ti
Diane Moody Emma Locke

So remember, free is a tool you can use to boost your visibility and drive traffic

to your product page, website, and mailing list.
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ADDITIONAL MARKETING IDEAS

Above I mentioned the 3 main marketing channels that you really should get
involved with to help boost your book sales. Here I am going to provide you
with additional marketing channels that you can work with too.

These are probably the most popular and are the ones I've seen authors use
most successfully. It’s up to you to test them and see which ones work best for
your book.

Facebook Advertising

You know, I have never been a fan of
Facebook, or Fakebook as I like to call

facebook it, with its annoying interface and their
nefarious activities behind the scenes

but I cannot deny that they have a huge

user base.

Facebook’s incredibly precise targeting capabilities allow you to reach niche
audiences at a very small cost, especially if your advert is relevant to them.

You just use the Facebook tools to identify an audience who will like your book
by using researched keywords. You then create an advert to promote your
book. Start with $5 a day and test your audience, copy, image, etc.

Facebook ads can make a huge difference for an author but do take some time
and patience to master.
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Bookbub

Bookbub is a big name platform that can
give your book a large spike in sales if you
Boo kBu b advertise  within  their  newsletters.
Unfortunately they can be quite expensive
and the review process is quite strict.

Here are some criteria you need to meet if you want to give Bookbub a try:

e You are discounting your book for a limited time, or running a “free
promotion”.

e Your book has been accepted by their review team.

e You pay for the advert.

e You need at least fifteen 5 star reviews on your book in Amazon.

Their pricing varies depending on your genre and on the price of your
discounted book. Advertising a free crime fiction, for example, will cost you
$500. Yeh, not cheap at all but, like Facebook, Bookbub have a massive user
base and so can charge these big prices.

In any case, as long as you have a quality book on offer and provide a really
good advert you are very likely to earn back every cent you spend on
Bookbub. The real challenge is getting your book accepted.

If your book has been rejected by Bookbub, you can try the following platforms
instead. They’re both less effective, and less competitive:

e BookSends

e BookGorilla

e The Fussy Librarian

e Ereader News Today
e Written Word Media



https://www.bookbub.com/
https://booksends.com/
http://www.bookgorilla.com/
https://www.thefussylibrarian.com/
https://ereadernewstoday.com/
https://www.writtenwordmedia.com/
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Giveaways

Y KingSumo.

2 Rafflecopter

Something different from what I mentioned above. If you want a mailing list

jumpstart to pick up tons of potential customer emails then doing giveaways
can be particularly powerful.

This is especially helpful when you don’t have a book yet, to build an early
mailing list. To do a giveaway all you have to do is find something your
audience will be interested in (e.g., signed paperback versions of your book)
and offer it as a giveaway.

In order for someone to get their hands on this amazing free giveaway they
would have to part with their email address. Not such a big sacrifice for the
consumer right? Hence the reason why giveaways can be very powerful
options to use.

Two popular giveaway platforms are Kingsumo and Rafflecopter. Once you
have set up your giveaway you can promote it on social media to rapidly
collect email addresses. Be careful, though: you will be attracting readers
interested in free stuff. One of the downsides to this I guess.



https://kingsumo.com/
https://www.rafflecopter.com/
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Social Media

PP QLOD =S\

= ! ' now and in its early days it
@ 8 v (@ J'U 6 - T' used to be a very powerful
WM" t D w Q‘v tool to wuse for selling
W% (OR® Y/ &

It still is powerful...but not

Social media has been
s around for quite some time

as much and does take more effort to see results these days.

Unfortunately these days social media are flooded with “buy my book”
messages and other forms of blatant promotion, so “tweeting” won't sell your
book. This doesn’t mean social media can’t work for you, but as I say, it will
take some work and patience to build an audience.

That said, some social media can be extremely powerful for specific genres.
Pinterest for cookbooks, LinkedIn for business/finance, Facebook
for....well...everything, etc.

One social network you should be aware of that is specific to authors and
readers is Goodreads. Make sure you set up your profile there and take
advantage of their main marketing feature for authors: Goodreads Giveaways.

Whatever channels you choose to pursue, you’re going to need publishing’s
most popular retailer: Amazon. Continue reading to learn how to make a retail
Goliath work for you.


https://www.goodreads.com/

BOOK MARKETING BASICS

THE GOLIATH ONLINE RETIALER

As you probably know by now, (unless you’ve been living in the Antarctic for
the past 10 years), Amazon is the #1 search engine for books. One of your
main marketing goals should be to get as much “visibility” as possible from
Amazon.

This means showing up high on search results for relevant keywords, in genre
categories and sub-categories, and on temporary lists, like “Hot New
Releases”.

amMaZzon

Amazon has a specific algorithm that decides on what books should get the
most visibility. Unfortunately no one knows exactly how Amazon’s algorithm
works; we know it is influenced by 3 main factors, listed here by order of
importance:

1. Daily sales: Number of times your book gets purchased or downloaded
every day.

2. Reviews: Number of reviews your book has, and the average number of
stars.

3. Time: Generally, newly-launched books get more visibility.

That's it...that’s pretty much all we have to go on right now...but it's enough.
So what can you do to work the algorithm in your favor? First, make sure you
get as many sales and reviews as you can during the first week, in order to hit
the “"Hot New Releases” list.
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Hot new releases

MY G.IRLS FA’L@ M.Y GI:RIl_S

TOGD FISHER

UNTIL YOU

DONT .

W BOBRY
e aam:

TODD FISHER

Fare Thee Well: The Final
Chapter of the.

Joel Selvin, Pamela Turley

Hardoover

Hardoover

You need to be smart with your book’s metadata particularly the 2 genre
categories you can set for your book. Look for sub-categories where the
competition seems scarce (i.e. where the books on the first page have less
than 100 reviews). Getting to humber one in a niche category will grant you a
lot of visibility so it’s worth the extra effort to try to get this right.

n

Through its "KDP Select” program, Amazon incentivizes you to be “exclusive
to them. That means making your eBook available only on Amazon, (no
iBooks, B&N, Kobo, etc.), for a limited time.

In exchange for your 90 days of exclusivity, they’ll offer you added visibility
and the possibility to run a free book promotion for 5 days. Doing so will make
your book appear on the “free eBooks” lists during that time.

Again, this used to be a hugely powerful way to get your book “out there” but
over the years with all the Amazon rule changes it has been kind of hit and
miss. I personally haven’t used this method in years because I prefer to be
free to do as I wish with my books rather than be tied down for 90 days.

Don’t get me wrong, this is still a good way to get eyes on your books and is
certainly a good method for book publishing newbies...just remember not to
put all your eggs in one basket!

Finally, if you opt in for KDP Select, your book will also automatically be added
to Kindle Unlimited (Amazon’s subscription service for readers). Whether you
choose to be exclusive or not, please don't try to “cheat” Amazon by enrolling


https://kdp.amazon.com/
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in their Select program when your book is still available elsewhere. Amazon
will find out and will penalize you...it's just not worth it!




